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Make the world your stage

SHWDWN SHINES A 
LIGHT ON THE 

WORLD’S GREATEST 
UNDISCOVERED 

TALENT

Be Heard Be Seen Be Discovered
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SHWDWN is an entertainment platform 
that enables artists to share their talent, 
be discovered, compete for prizes and 
perform on the world’s largest stage. 
	  

DEFINING 
THE BRAND 

SHWDWN
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In its prime, American Idol was incredibly 
popular, breaking out overnight 
sensations and engaging an audience 
of millions.  

The show’s ratings peaked in 2005 with 
over 31 million viewers, however Idol’s 
later seasons failed to replicate its former 
success and produce instant stars. 

Phase 1.0
AMERICAN IDOL
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2002 
American Idol

One of the most 
successful shows in 
history, has been 

described as 
"unparalleled in 

broadcasting history".

2006 
America’s Got Talent

Created by Idol 
producers, the series 
premiered with over 

10 Million viewers and 
was the the top-rated 

show on television 
until AGT.

Named the world’s 
most successful reality 

TV format by 
Guinness World 

Records. Broadcast in 
70 countries.  

The series premiered 
with 12 million viewers 
and became one of 

the highest-rated 
shows in the country.  

TV’s Highest Rated 
Unscripted Series 
Launch in 7 Years, 
and its first season 

premiered with over 9 
Million Viewers.

2011 
The Voice

2019 
The Masked Singer

2005 
So You Think You Can  

Dance

What we did with Idol—pitching this to network—I said to them, “I’m going to show you something you’ve never seen 
before, where you’ll see what happens in an audition room.” 

THE TALENT SHOW
Simon Cowell
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Producers look for television opportunities. The results 
of network shows are manipulated to generate the 
highest ratings. Many shows promote certain 
contestants giving them extra screen time and 
appealing storylines. 

N E T W O R K  T A L E N T  S H O W S

/ 01
RATINGS FOCUSED

Many finalists and winners on reality competition 
shows must sign contracts with record labels that 
severely limit their freedoms and sales. Some record 
labels fail to promote their artists and end up 
crippling their success.

/ 02
CONTRACT OBLIGATIONS
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Since Idol, talent competitions like The Voice, 
America’s Got Talent, and The Masked Singer 
emerged, borrowing from the same format. Each 
show has had to share and divide the ratings with its 
competitors. 

/ 03
MARKET OVERSATURATION

The next big stars aren’t fresh faces on TV but viral 
sensations whose faces are uploaded across the 
internet. Trends and likes have reshaped the 
definition of stardom, and today, the most successful 
people in the music industry are those who embrace 
tech developments.

/ 04
OUTDATED FORMAT
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While the singing contest was once the mainstay of 
primetime TV viewing, television is no longer a popular 
media landscape for entertainment. 

Short form video platforms such as Youtube and TikTok 
are at the centre of the new age of entertainment. 

Phase 2.0
SHORT FORM
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The TikTok app has been downloaded 
over 2.6 billion times worldwide, 

DOWNLOADS

TikTok has 1.6 billion monthly active users. 

USERS

83% of TikTok users have posted a video.

POSTS

 On average, a user opens the TikTok app 
8 times per day,

INTERACTIONS

TIKTOK

The short form video-sharing 
app analyzes user interest 

and preferences to create a 
personalized feed, resulting in 

longer usage times. 
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TIKTOK 
STATS



Create

TIK TOK USER SURVEY 
(GWI 2020)

Duet

Share

Stream

Support

Release

22% of TikTokers considered themselves a 
musician or audio creator.

43% of engaged T ikTok users have 
uploaded a "Duet" video. 

45% of TikTokers listen to music in order to 
share it with friends and family.

Around 1/3 of TikTok users cite watching 
livestreams as a main reason for using 
social networks

42% of TikTokers listen to music to support 
their favorite artists. 

38% of TikTokers considered it important 
for them to get music they care about as 
soon as it comes out.

TIKTOK 
USERS
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While some musicians credit TikTok for kickstarting 
their careers, the app has no efficient way of 
compensating talent. TikTok’s recently launched 
Creator Fund enables certain users to make just two 
to four cents per every thousand views. 

S H O R T  F O R M  V I D E O S

/ 01
NOT LUCRATIVE

The app limits most artists into becoming known for 
one song. Usually, their songs trend for a few weeks 
before ultimately falling off, condemning them to a 
lifetime of being known as “the artist that did that 
one song on TikTok.” 

/ 02
SONGS TREND
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As songs and video clips are structured specifically 
to have one 15 second “hook”, chasing a viral hit on 
TikTok poses its own problems for creative output. 
The algorithm does prioritize creativity, but is  
designed to profit off viral engagement. 

/ 03
LIMITED CREATIVITY

TikTok is not a dedicated platform for art and 
performance, forcing artists to compete for views, 
likes and engagement with influencers and content 
creators.

/ 04
NOT DEDICATED
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THE INTERSECTION OF ART AND 
TECHNOLOGY

SHWDWN
There is no other technology platform that enables artists 
to perform, compete, fund, and share their talent. 

SHWDWN is disrupting how we think about the performing 
arts and how we can award, and reward talent.

DEDICATED PLATFORM
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OUR MISSION
IS TO PROVIDE ACCESS 
AND OPPORTUNITY TO 
UNDISCOVERED TALENT

DemocratizeDiscover Develop
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There are nearly 2.5 million 
artists in the U.S. labor force 
alone.

01 Approximately 333,000 U.S. 
workers hold secondary jobs 
as artists.

03Another 1.2 million U.S. artists 
hold a primary job in a 
different cultural 
occupation.

02

MORE THAN 
ONE THIRD 
OF ARTISTS 
ARE SELF  
EMPLOYED 

T H E  TA R G E T  M A R K E T
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In June 2018, the Music Industry Research Association conducted a survey of 
musicians who were asked about the primary musical instrument they play.  

Case Study

played by musicians
PRIMARY INSTRUMENTS

When asked what they liked most about being a musician, 81 percent said 
“artistic expression” and 70 percent said “performing.” “Financial insecurity” 

was cited by 70 percent of musicians in response to what they liked least;  
40 percent disliked the time and effort required to market themselves.  

Voice

Bass

Drums

Piano/keyboard
17%

15%

10%

10%

Guitar 25%

15



MAKE 
THE  
WORLD 
YOUR 
STAGE

Artists are storytellers.  
They want to be seen, admired, and 
heard. All have something to share 
but no single platform to 
communicate, perform, and 
monetize. 

SHWDWN empowers performing artists 
to be discovered, to be rewarded for 
their talent, and to advance their 
career.
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The moment a user opens the SHWDWN app, they are 
immersed in content that is personalized to their artistic 
preferences. Artists who post performances tag their videos 
with genres and sub genres, so they can reach a distinct 
audience and build an engaged and responsive fan base. 

Personalized
CONTENT

T H E  A P P17



Whether art is your passion, obsession, or 
career, we are disrupting how the 

entertainment industry identifies, rewards, and 
supports talent. 

SHWDWN has been purpose built as an all 
inclusive platform to support performing artists. 
The app’s unique and distinguishing features 
are core to our company’s ethos and vision.

SHWDWN 
FEATURES
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SHWFND is a unique feature within 
the SHWDWN application 
connecting artists directly with 
their supporters. Pro users can 
choose to activate their SHWFND 
and broadcast why they need 
support. 

Fans can engage and support 
their favourite SHWDWN artists and 
send them a direct message with 
their contribution.

SHWFND 
ARTIST FUND 
Support. Engage. Receive.
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SHWDWN provides pro users the opportunity for artists to connect 
and collaborate with other performers using a split screen format. 

Pro users select “SYNC” on an existing video, record their colab, and 
the two videos will be synchronized into one performance.  

SY
N

C
  

COLLABORATE 
WITH ARTISTS 
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L E A R N .  D I S C O V E R .  S U C C E E D .

SHWDWN Mentors are a verified network of industry 
professionals who upload a variety of tips and 
educational content onto the SHWDWN platform. All 
mentors provide content based on a syllabus provided 
by SHWDWN to keep our learning consistent and clear. 

MENTORS
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SHWDWN offers pro users access to an 
extensive catalogue of instrumental recordings, 

where users can remove specific instrumental 
or vocal stems according to what they would 

like to showcase in their performance. 

SHWDWN’s in-app music 
library provides artists with a 
customizable backing track 
that supports artist’s unique 

abilities.

MUSIC  
TRACKS 
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PRO users can enter their performances in 
contests every week, for the chance to 
win cash prizes, and get industry 
exposure.

CONTESTS

PRO users can enable SHWFND directly on 
their profile to receive support from their 
viewers and fans. Users keep 100% of the 
proceeds.

SHWFND

PRO users have access to a diverse 
catalog of video tools created by a 
mentor network of industry professionals to 
help support and foster talent.

MENTORSHIP

PERFORM ON SHWDWN
23



STANDARD

0$

Discover

Upload a short performance

Vote, comment, share and like

Support your favourite artists

PRO

2.99$

Perform

Upload a full length performance 

Gain access to backing tracks

Fund your art

Pricing 
Model

SHWDWN 
SUBSCRIPTIONS

Learn from mentors

Compete and gain rewards

Discover new talent Post a video bio

Create a profile
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STANDARD USER
Supporter and taste-maker

PRO USER
Artist and creator

SHWDWN
Connects artists with a network 

of fans and supporters. 
Both viewer and creator 

establist SHWDWN’S community, 
rewarding both fans and the 

artists they support.  
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SHWDWN 
RELEASE 
TIMELINE

Our first official Instagram post will establish 
our brand, gain a follower base, and raise 
awareness.

June 1

We make the announcement of our first 
official contest, SPTLGHT. The competition is 
run directly through our website. Select 
artists are invited to participate.

July 15

1

2
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Initial users will be hand 
selected to achieve a curated 
style of art defining our brand as 
an ecosystem for talented and  
career-oriented performers.

SHWDWN 
RELEASE 
TIMELINE

SPTLGHT is live. A network of three 
thousand plus artists upload performances 
onto the SPTLGHT platform, driving traffic 
to the SHWDWN site.  We capture their 
contact information for future lead 
generation.

August 15

Contest has ended. The app is now live. 
Users must download SHWDWN to see the 
contest results.

Sept 1
4

3
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THE FIRST 
THREE 
THOUSAND 
ARTISTS 
ON SHWDWN 

A SHWBLZR is a trailblazer. An artistic pioneer. 
A SHWBLZR burns fiercely and brightly. 

A SHWBLZR is never afraid to stand under a spotlight. 
A SHWBLZR is Bold. Passionate. Fearless.  

SH
W

BL
ZR

S

SHWBLZRS receive a free 
3-month pro membership
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STRATEGIC  
PARTNERSHIPS
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STRV We’ve collaborated with the world’s leading app design and engineering firm, STRV. 
SRTV has a proven track record of success, developing mobile apps for industry 
leaders across the globe, and has won numerous awards for their work.
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STRV has a dedicated team of twenty-five, consisting of product managers, 
designers, engineers, and QA analysts working towards successfully building and 
releasing the SHWDWN app. With our core vision in mind, STRV has helped bring 
the SHWDWN app to life.

STRV
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PARTNERS
RECORDING

S T U D I O

50k
Performers

75
Studios

48
States & Provinces
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Laurel Canyon Live has been purpose-built to bridge the world of live performance and music 
videos, to create engaging visual and aural experiences that add narrative shading to the vibrant 
dynamism of live shows. 

LAUREL CANYON  
LIVE
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Young Producers Group offers 
a road map for educators to 
teach music through 
technology. 

Lawrence Grey is the founder 
of YPG and serves as the 
head of curriculum 
development by designing 
innovative, engaging 
curricula. Lawrence is a 
lifelong musician, a 
dedicated music educator.  

Lawrence’s unique position 
singularly qualifies him to 
create a curriculum and lead 
a team of forward-thinking 
educators. 

YPG
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Founded by Jeri Slaughter and Paul Morente, who are 
producers, creative directors and choreographers. House 
of Sam has worked with the top names in the industry, and 
created Emmy and Award Winning content for Television, 
Video, Film, and Live Tours/Shows globally. 

With Directing, Design, Theater, and Choreography 
backgrounds; House of Sam has unmatched versatility. 
Thought provoking concepts and fresh perspectives are 
paired with impeccable style and acommitment to artistic 
integrity. 

CREATIVE  
Group

HOUSE OF SAM

P A R T N E R S H I P S
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Managing Partner of Stardust Ventures, which works with 
consumer focused technology companies identifying 
marketing strategies and solutions.  

Gil has revolutionized the way many of the world’s biggest 
agencies and brands are running influencer marketing. A 
veteran of over 200 celebrity endorsement deals, Gil has 
worked with many of the biggest names in music, film and 
sports.

Gil 
Eyal Ranked #30 in the list of 

most influential people in 
Influencer Marketing.
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SHWDWN is a community driven platform that unites artists 
and fans from across the globe. SHWDWN empowers 
artists to create, and connects audiences to the 
performers they want to engage with. SHWDWN 
empowers artiststo be seen, heard and discovered.

MAKE THE 
WORLD  
YOUR STAGE
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